A Brief History
of the World
(AS WE SEE IT)

Prehistory
Early in the history of man, our
ancestors began to realize the
importance of conducting
research and collecting
feedback from customers.

...1900
Market Research takes shape as a
formal discipline, evolving with new
techniques like the Likert Scale,
Gallop’s Public Polling, focus groups,
Nielsen’s TV monitoring, and “big”
research using punch cards.

1910sEarly
1990s

To bring order to all the chaos,
Confirmit was founded in Norway
under its original name Future
Information Research Management
(FIRM).

New technologies like the personal
computer, email, mobile phones, and
the Internet materially change the
world. As these advances increased
researchers’ access to data, it
became tantamount to dinking
from a firehose! And with 80% of
that data being unstructured text,
labor intensive, manual text mining
approaches surface in response.

1996
Early
2000s

As technological advances
continue, the world becomes a much
smaller place. Researchers need a
comprehensive tool enabling multichannel data collection worldwide.
Confirmit hears their call and
acquires additional channels of data
collection such as telephone, paper,
and IVR and expands to achieve a
broader global presence with offices
around the world.

Mobile dominates the tech scene.
The modern smartphone and
tablet PCs have become the
consumer’s primary means of
“staying connected”. The Voice of the
Customer is increasingly important
for corporations. And customers are
demanding action in response to
their feedback! Researchers again
look to Confirmit for a solution.

Early
2010s

Confirmit is quick to respond –
adding comprehensive, featurerich mobile solutions, expanding its
global presence to Canada. Confirmit
launches Confirmit Voices – a
methodology that allows companies
to build a comprehensive VoC
program. It’s underpinned by the
latest Confirmit Horizons wizardry,
including Action Management.

Mid
2010s

Social media fuels an extraordinary
growth in unstructured data.
Researchers sought a way to analyze
that data, monitor social media,
then map data from multiple data
sources to display insights in easy
to understand dashboards and data
visualizations.
To this call for help, Confirmit
responded faster than a speeding
bullet, adding technology to
automate text and social analytics
and easily design professional
dashboards. Simultaneously,
Confirmit developed a hub that
enables researchers to map multiple
data sources to identify deeper
insights. And hearing the cry from
APAC, Confirmit continued its global
expansion into Australia.

With no end to its innovation in
sight, Confirmit celebrates 20
years of supporting the needs of
businesses and Market Research
firms worldwide.

2016

Confirmit is the world’s leading SaaS vendor for multi-channel Voice of the Customer, Voice of
the Employee, and Market Research solutions. The company has offices in Oslo (headquarters),
Chengdu, Cologne, Grimstad, London, Moscow, New York, San Francisco, Sydney, Vancouver,
and Yaroslavl. Confirmit’s software is also distributed through partner resellers in Madrid,
Milan, Salvador, and Tokyo. Confirmit powers Global 5000 companies and Market Research
agencies worldwide with a wide range of software products for feedback / data collection, panel
management, data processing, analysis, and reporting. Customers include Aurora, British Airways,
British Standards Institution, Cross-Tab, Dow Chemical, GfK, GlaxoSmithKline, GMO Research,
JTN Research, Keep Factor, Morehead Associates, Nielsen, Research Now, RONIN, Sony Mobile
Communications, Swisscom and The Wellcome Trust. Visit www.confirmit.com for more information.
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