
Maximize VoC ROI and Improve 
Profitability in Retail

Collect customer feedback via  multiple 
channels. Then gather all that data into 
a centralized and smart hub that 
facilitates analysis of how interactions 
at each touchpoint impact other 
channels and the customer’s final 
decision to purchase. 

88%
of executives say that making 
business decisions based on 

real-time data is very 
important

Create an 
omni-channel feedback 

experience

72% 
of retailers plan to implement 
location triggering technology 

within the next 5 years
Capture in-the-moment 

customer feedback 

With geolocation and beacon 
technology, a survey can be 
automatically triggered based on the 
customer’s proximity to a location. For 
example, you can deploy a survey when 
a customer exits a store location.   

22% 
Companies with engaged 
employees are 22% more 

profitable than low 
engagement companies

In addition to collecting feedback as 
part of a comprehensive employee 
engagement program, ask employees 
questions that provide insight into the 
“boots-on-the-ground” perspective on 
customer opinions, in-store 
experiences, and trends.  

Engage employees 
and ask what they 

know about 
customers

42% 
of companies have achieved a 

true and measurable ROI using 
text analytics Employ text and social 

analytics to uncover 
deeper insights 

Unstructured text from sources such as 
survey comments, emails, and social 
media help businesses achieve tangible 
ROI ranging from new product ideas to 
higher customer satisfaction levels. 

www.confirmit.com

Retailers have unique business needs.  If you want to secure a significant  return on 
investment from your VoC program, you need to tailor it to your business. Confirmit has 
helped businesses like yours achieve more than 300% ROI from their VoC program*. Want to 
take a look at those ROI results? Click here. 
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