
63% of market researchers believe that the MR industry will be 
impacted by more disruption in the coming years. Now is the 
time for you to decide whether your firm will be the disrupter 
or the disrupted. Technology has opened the door to myriad 

possibilities that can help you be the disrupter!

50%
OF ALL MARKET RESEARCH SURVEYS  

ARE NOT MOBILE OPTIMIZED

Tips for Leading 
Disruption in  

Market Research

NEARLY 30%
OF MARKET RESEARCHERS ARE  
CONSIDERING MICRO SURVEYS

50%
OF MARKET RESEARCHERS SAY THEY  

ARE JUGGLING MORE NEW DATA  
SOURCES NOW THAN EVER BEFORE

20%
OF A MARKET RESEARCHER’S TIME IS SPENT 
ON REPORTING AND NEARLY 63% OF MARKET 

RESEARCH COMPANIES ARE PLANNING TO HIRE 
DESIGNERS AND DATA VISUALIZATION EXPERTS

Next steps

Opportunities abound. But, if you are like so many others, you need help taking 
those next steps. Confirmit is well positioned to help you drive your business to the 
next level. We have a solid foundation with 20 years’ experience powering research 
programs for Global 5000 companies and Market Research agencies worldwide with 
a wide range of cutting-edge software products for feedback / data collection, panel 
management, data processing, analysis, and reporting. Industry-leading organizations 
such as Aurora, British Airways, British Standards Institution, Cross-Tab, Dow 
Chemical, GfK, GlaxoSmithKline, GMO Research, JTN Research, Keep Factor, 
Morehead Associates, Nielsen, Research Now, RONIN, RS Components, Sony Mobile 
Communications, Swisscom, and The Wellcome Trust rely on Confirmit’s expertise to 
power their research and you should too.  

For more information visit www.confirmit.com
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For more tips like these,  
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Tip: With 61% adults worldwide carrying at least one mobile device, mobile is no 
longer an option in market research! Mobile is not only a matter of respondent 
convenience, it is a disruptive industry force. Advancements in mobile technology 
have created tremendous opportunities for gathering in-the-moment feedback. 
Mobile surveys triggered based on a respondent’s location improve the speed and 
accuracy of your research while opening the door to new opportunities such as 
developing a deeper understanding of a consumer’s path to purchase, competitive 
intelligence, and mystery shopping. 

Tip: Short surveys are disruptive. But, proceed with caution, ensuring that your 
business isn’t the one being disrupted. Many micro survey platforms only allow 
a small number of questions but cannot bring in data from other sources to 
supplement the reduction in data received. Be sure you choose a survey technology 
that will support more than just a few shallow questions! It is often best to look for a 
platform that can supplement your micro surveys by drawing insights from free-form 
text and social media in an automated manner.

Tip: Data is getting big. And big data has the potential to be the most disruptive 
force of the twenty-first century. The major challenge is handling that data. Select a 
technology provider that helps you collect, aggregate, and analyze data from all of your 
sources. This includes market, customer, employee, and contextual data from your 
clients’ internal business systems – such as financial or CRM systems. The system you 
choose must organize all this data into a single, smart hub that facilitates advanced 
analysis and holistic reporting across ALL the data you gather – no juggling required!

Tip: No matter how solid your methodology might be, your clients will judge a book 
by its cover! Reporting and data visualization are ripe for disruption! Imagine giving 
your customers access to fully automated real-time reports and visualizations in a 
portal created for that client. To get to this level, your researchers and your designers 
need to collaborate using a tool specifically designed for market research. One that 
is able to accommodate advanced analysis techniques and display data in easy to 
understand dashboards, reports, and custom visualizations.
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